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YOUR TOPICS - OUR CHANNELS (1/2).
TARGETED APPROACH VIA ALL SITES.

CONSUMER
ELECTRONICS

=
ENTERTAINMENT
WOMEN
PREMIUM

DAS HAUS | BUNTE | FIRST IN FOOD* |
FREUNDIN | MEIN SCHONER GARTEN |
SUPERILLU | BURDA STYLE | LISA |

UU: 10.65 mill. | reach: 102.34 mill.

DAS HAUS | BUNTE | FREUNDIN | GUTER RAT |
INSTYLE | ELLE | HARPER'S BAZAAR

UU: 11.65 mill. | reach: 107.25 mill.

BUNTE | FIRST IN FOOD* | ELLE | FREUNDIN |
HARPER'S BAZAAR | INSTYLE | GUTER RAT |
DAS HAUS | BURDA STYLE

UU: 12.23 mill. | reach: 114.33 mill.

ELLE | HARPER'S BAZAAR | INSTYLE | BUNTE

UU: 10.24 mill.. | reach: 88.42 mill.

FASHION +
BEAUTY

| [%

LUXURY

o=

BUNTE | FREUNDIN | INSTYLE | HARPER'S
BAZAAR | ELLE | SUPERILLU | LISA |
BURDA STYLE

UU: 11.65 mill. | reach: 107.78 mill.

BUNTE | DAS HAUS | ELLE | INSTYLE | BURDA
STYLE | HARPER'S BAZAAR | GUTER RAT |
FIRST IN FOOD* | MEIN SCHONER GARTEN
SUPERILLU | FREUNDIN

UU: 12.72 mill. | reach: 118.36 mill.

ELLE | HARPER'S BAZAAR | INSTYLE

UU: 4.03 mill. | reach: 15.88 mill.

ELLE | HARPER'S BAZAAR | INSTYLE
| BUNTE | FREUNDIN | BURDA STYLE

UU: 11.59 mill. | reach: 107.mill.

Source: AGOF daily digital facts 2017-08, 14+ years, 70.09 mill. , month January 2018; *First in Food (includes following platforms: daskochrezept.de,

foodboom.de, eat-this.org, wir-essen-gesund.de und backenmachtgluecklich.de

numbers do not include, lisa.de since it cannot be counted currently.

BCN Burda Community Network GmbH

a Burda company




YOUR TOPICS - OUR CHANNELS (2/2).
TARGETED APPROACH VIA ALL SITES.

FIRST IN FOOD* | ELLE | FREIZEIT REVUE |
FREUNDIN | INSTYLE | BUNTE | LISA
MEIN SCHONER GARTEN

SPORT DAS HAUS | BUNTE | FIRST IN FOOD* |
& FITNESS FREUNDIN | MEIN SCHONER GARTEN |

SUPERILLU
& |
-

UU: 11.14 mill. | reach: 110.68 mill. UU: 12.38 mill. | reach: 120.84 mill.

Lo Y= el N IS E DAS HAUS | FREIZEIT REVUE | GUTER RAT | TRAVEL BUNTE | DAS HAUS | FIRST IN FOOD* | ELLE |
MEIN SCHONER GARTEN | SUPERILLU | FREIZEIT REVUE | HARPER'S BAZAAR |

l BURDA STYLE li INSTYLE | FREUNDIN
w. UU: 1.17 mill. | reach: 11.30 mill. l UU: 12.56 mill. | reach: 122.75 mill.

FINANCE BUNTE | GUTER RAT | MEIN SCHONER
GARTEN | SUPERILLU

FIRST IN FOOD* | GUTER RAT | BUNTE
ELLE | FREIZEIT REVUE | FREUNDIN | LISA |
HARPER'S BAZAAR | INSTYLE |

MEIN SCHONER GARTEN

UU: 8.35 mill. | reach: 76.73 mill. UU: 12.54 mill. | reach: 122.26 mill.

&

Source: AGOF daily digital facts 2017-08, 14+ years, 70.09 mill. , month January 2018; *First in Food (includes following platforms: daskochrezept.de,
foodboom.de, eat-this.org, wir-essen-gesund.de und backenmachtgluecklich.de
numbers do not include, lisa.de since it cannot be counted currently.

BCN Burda Community Network GmbH a Burda company



FAMILY CHANNEL
INSIGHTS: USER STRUCTURE

FAMILY DAS HAUS | BUNTE | FIRST IN FOOD* | FREUNDIN | MEIN
o . o SCHONER GARTEN | SUPERILLU | LISA | BURDA STYLE Age Affinity Index in%
*Yw 14t0 19 9] 7
20to 24 . s 8
25t0 29 B o 10
This combination is ideally suited to reach household gg:g gg — ;O
_ 139
leaders (56%). 62% of the users are female (Index 121) 40t0 44 — 9
45t0 49 Bl s 11
Baby products are of interest for 5% of the users 22:0 gg |- n4 11
) (0] 105 9
(index 145). 60t0 64 82 6
65t0 69 61 4
61% are living together with their partner; 70+ 5
19% with their partner and children in one household
(indeX 133) HHNI Affinity Index in%
<1.00G 95 10
87% of the users have a garden or at least a balcony. 1.000¢ 2.000 92 25
2.000¢ 2.500 95 12
45% quite often took notice of interesting products or ggggg P . o
new ideas by seeing an advertisement (index 114). 4.000¢ 5.000 W o 10
5.000¢ 7.000 B oo 8
82% are willing to pay more for quality (Index 107). > 7.00C anliie 6
. S . AGOF daily digital f 2017-08, 14 s
The users are very mobile and often on the move ?(L)J.rgg mi||.,@nwa$:th;gé§ct,arit§c, Dec 2017),+ yea*rFsirst in

Food (includes following platforms: daskochrezept.de,
(o)
(76 A), I n deX 114) foodboom.de, eat-this.org, wir-essen-gesund.de und
backenmachtgluecklich.de;

. lisa.de i |
BCN Burda Community Network GmbH isa.de is noncountable a Burda company



FASHION & BEAUTY CHANNEL
INSIGHTS: USER STRUCTURE

FASHION + BUNTE | FREUNDIN | INSTYLE | HARPERS BAZAAR | ELLE | Age Affinity Index in%
BEAUTY SUPERILLU | LISA | BURDA STYLE 14t0 19 o 8
'/ 20to 24 _145 9
25t0 29 B o 11
30to 34 B o 10
35to0 39 B 10
A This combination addresses a target group that 40t0 44 . s 9
. .. . . 4510 49 5
has a high affinity for beauty and fashion topics. Sot0 54 =9w7f ﬂ
. . . ) 55t0 59 101 9
A 50% of the users are enthusiastic about ladies 60to 64 78 6
) . . 65to 69 5
wear (index 123) and 36% for cosmetics (index o :
127). Shoes are of interest for 57% of the users
(index 1). HHNI Affinity Index in%
A o . . ] <1.00C 94 9
40% of the users are interested in men‘s wear or 1.000¢ 2.000 . o4
men‘s cosmetics. 2.000¢ 2.500 o 11
2.500¢ 3.000 100 13
A The users show a great interest in beauty issues: 70000 5,000 - o
i . (o) H 5.000¢ 7.000 K 8
A Hair care products: 45% (index 107) 7 000 o o .

A Perfumes and fragrances: 41% (index 113)

A Wellness products: 29% (index ]3']) Source: AGOF daily digital facts 2017-08, 14+ years,
70.09 mill.,, @ months (Oct, Noc, Dec 2017),

lisa.de is noncountable

BCN Burda Community Network GmbH a Burda company



WOMEN PREMIUM CHANNEL
INSIGHTS: USER STRUCTURE

BUNTE | Age Affinity Index in%
14t0 19 J 104 7
O 20to 24 I 9
A 25t0 29 . 11
30to 34 B 10
] 35to0 39 B -0 10
A This channel reaches 17.5% of all women. 40t0 44 — 9
45t0 49 B 11
. =" &
55t0 59 i 04 9
A 60to 64 80 6
65t069 56 3
70+ 24 4
A HHNI Affinity Index in%
<1.00 97 10
1.000¢ 2.000 9 25
A 2.000¢ 2.500 96 12
2.500¢ 3.000 98 13
3.000¢ 4.000 B o7 17
4.000¢ 5.000 o 10
A 5.000¢ 7.000 l 8
> 7.000 B s 6

Source: AGOF daily digital facts 2017-08, 14+ years,
70.09 mill.,, @ months (Oct, Noc, Dec 2017),

BCN Burda Community Network GmbH a Burda company



