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QUOTE FROM THE EDITOR-IN-CHIEF
The SPORTS ILLUSTRATED brand

Sport is more than just winning or losing 1-0. It's the people
and their stories that inspire us — with their skills and with their
personality. Athletes become role models because we’re
always watching them. They fascinate us with their charisma,
their boundless drive to succeed and their ability to overcome .
every obstacle that stands in their way — again and again. We Christo P h

Landsgesell

commiserate with them because their defeats are ours, and
we celebrate with them because their victories are ours, too.
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Sport

SPORTS ILLUSTRATED AT A GLANCE ImuStated

A brief look at the brand

SPORTS ILLUSTRATED is more than a sports magazine. It is the sports bible — with exclusive
insights from authors and journalists who have direct access to the world’s biggest sports stars.
SPORTS ILLUSTRATED is the world’s most influential voice in sports journalism and turns sporting
events into (cultural) history — and athletes into icons for eternity.

SPORTS ILLUSTRATED is not just about football, but it picks up on the spirit and heritage of the US
edition.

PRINT

Print run 100,000 iss.
1/1 gross € 19,000
Frequency 4x p.a.
Copy price €6.90

> SPORTS ILLUSTRATED, because there is more to sport than just sport.

Source: publisher information
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MULTI-SPORT PREMIUM SEGMENT AT A GLANCE

Positioning
Wide variety of topics
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Dedicated topic

SPORTS ILLUSTRATED is unique.
No sports lifestyle magazine on the German market can compare.
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YOUNG - EDUCATED - AFFLUENT
The SPORTS ILLUSTRATED target group

SPORTS ILLUSTRATED readers are primarily young, educated and professionally
successful men with an above-average household net income. They have a strong
interest in sports coverage on all channels, from print to digital to live events, as well as
a high willingness to spend money on sports and media.
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N

SPORTS ILLUSTRATED readers appreciate the high-quality journalism and the clear
contemporary look — in the layout and the text. Lavish imagery is important to the
reader. The unique spectrum of topics and the strong brand image guarantee SPORTS
ILLUSTRATED an extremely attractive target group.
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Source: Courtesy of publisher




SPORTS ILLUSTRATED Roaed

Diverse array of topics

.iz

Football American football Basketball More sports
Interviews, features and profiles: the The hype around the NFL continues to The NBA, the best league in the world, Whether it’s tennis, motorsport, ice
biggest football stars, up close and grow in Germany as well. Get inside created icons like Michael Jordan. hockey, track and field or winter sports,
personal like never before. stories straight from the United States. our magazine covers every popular
sport.
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SPORTSILLUSTRATED.DE muthated

Topics with a flair for service and news

I
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Football American football Basketball More sports
News, rankings and profiles from the From gameday analysis to the From rumours to records — everything We focus on every important sporting
global game. Superbowl: Sports lllustrated is always from the world of the NBA. event — be it Formula 1 or the Olympic

there live. Games.
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A PEAK INSIDE THE MAGAZINE - FOOTBALL

Industry platform

CHANCE
IM
LEBEN

HAT EIN

VERFALLS-
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st JULIAN NAGELSMANN | rainer des 1O Bayern Munchen
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Interviews, features and
profiles:

the biggest football stars, up
close and personal like never
before. Some with exclusive

photo shoots.



A PEAK INSIDE THE MAGAZINE - FOOTBALL

Industry platform

The hype around the NFL
continues to grow in Germany

’h
3 > as well.
6 Get inside stories from the
world of American football
straight from the United States.

Al gan
nah
 den NE Deleuses ﬂbenolll
Wie kam os dazu?
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A PEAK INSIDE THE MAGAZINE - BASKETBALL

Industry platform

e
GREG NELSON
:

i
MICHAEL SHAPIRO

Der Superstar der DALLAS MAVERICKS soll die Franchise endlich
wieder zu einem Tired fihren. Doch wer kann den Slowenen aufs nichste Level
bringen? Dic Antwort: Der neue Coach Jason Kidd ~ cin alter Bekannter
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The NBA, the best league in the
world, created icons like Dirk
Nowitzki.



A PEAK INSIDE THE MAGAZINE - MORE SPORTS

Industry platform

TEXT
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Whether it’s tennis, motorsport,
ice hockey, track and field or
winter sports,

our magazine covers every
> popular sport, provides
Interesting reports and
background information and
introduces the most exciting
professional athletes.

LAST
DANGE.
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NTIET S10T° WRM ERDE ZU DOCT ROGER FRUTKER KAMPTT
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EIR <2 JOHNKT 1Y BITRSE A SPIKIL:

VIEW UBER TIPPS VON WAYNE GRETZKY, STANLEY-CUP-AMBITIONEN MIT DEN

DEUTSCHLANDS EISHOCKEY-SUPERSTAR LECON DRAISAITL SPRICHT IM INTER
OILERS - UND SEINEN TRAUM VON OLYMPIA.
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BRAND FAMILY
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DIGITAL & SOCIAL MEDIA
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YOUR CONTACTS

ANTONIA ERNST

Senior Publisher Manager

Brand Community Network GmbH
Arabellastrasse 23
81925 Munich, Germany

M +49 151 5285 1681
Antonia.ernst@burda.com

© BCN. Diese Unterlage wurde mit Sorgfalt erstellt. Irrtum und Anderungen behalten wir uns vor. (AGENC
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