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QUOTE OF THE CHIEF EDITOR
Television & riddle fun
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TVSCHLAU is aimed at readers who want to be informed 

compactly and competently about the TV program of the next 

four weeks. 

In addition to the daily program overview with the editorial 

team's daily tips, TVSCHLAU selects the best of the month on 

the first six pages of each issue - neatly arranged in a four-

week planner. 

As an entertainment element, the monthly magazine also 

offers up to twelve pages of riddle fun with attractive prizes.

Oliver Noelle, Editor-in-Chief TV Schlau
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PRINT

Sold circ. 110.039 iss.

Readers 0,64 mio.

1/1 gross € 8.700

Frequency monthly

Copy price € 1,30

Source: IVW QI (print), target group modulation b4p 2022-I, price vld from 1.1.23

TV SCHLAU AT A GLANCE
A brief look at the brand
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The monthly television magazine for the active middle-class reader: TVSCHLAU. The television 

magazine is targeted at readers who enjoy riddles and who want to explore the television schedule 

for the next four weeks in a compact and competent format.

In this quick overview, TVSCHLAU sorts TV tips according to genre: the top feature films, the best 

series and current shows in the entertainment sector.

TVSCHLAU – television and puzzles.



The TVSCHLAU target group
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IN THE MIDS OF LIFE

Print

70% of the target group

are older than

50 years

51% 

are women

52% have a

HHNI >3,000€

Well educated: 

36% have a higher education

b4p 2022 I target group modulation



TVSCHLAU – TELEVISION & RIDDLE FUN
The four-week program guide
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4 Wochen Planer 

The best of the month, new every 4 

weeks across all channels.

Tagesprogramm

The program day, neatly arranged and 

easy to follow for our readers.

Rätselspaß

Up to 12 pages of crosswords, Sudoku 

and more every month!

TVSCHLAU

The 4-week TV program magazine.



PERFECT FOR YOUR PLANNING
Good reasons

Compactly and competently informed

Our readers would like to be informed compactly and competently about 

the TV program of the next four weeks and are pleased about the 

additional riddle pages.

Reach the active middle

Our readers are at a high-consumption age and care about their 

retirement planning and health.

Popular LEH title

TVSCHLAU has been able to show steady growth in print circulation 

over the last few years. It is a title that is readily purchased and, due to 

its program time of four weeks, lingers on our readers' coffee tables for 

a long time.
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YOUR CONTACTS
SCREENS
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© BCN. This document has been prepared with due care. We reserve the right to make corrections and changes. (CL)

Senior Publisher Manager 

Screens

TVSCHLAU

T: +49 89 9250 1267

M:+49 1515 387 4473

camil.lange@burda.com

Camil Lange


